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Inside marketing 



Lazarus 


Bravo rolls a neiv 
brand of lettuce 


Is there a market for a non-nicotine smoking product? 

That’s a question which Bravo Smokes Inc., a Dallas firm, 
hopes to answer shortly: 

The company Wednesday began marketing, a non-nicotine 
product called Triumph, in three south Texas cities: Sam 
Antonio, Corpus Christi i and Austin. 

The brand 1 replaces Bravo, another non-nicotine smoke, 

which was in limited distribution during the past year. 

TRIUMPH IS SAID to be a better smoke than Bravo: Both 
nicotine-free products are made from specially treated let¬ 
tuce leaves. 

Bravo’s sales totaled $1,300,000 during its year on the 
market; a company spokesman told The Daily News. 

That’s almost nothing in the $Dbillion-dollhr-a-year cigaret 
Industry. 

Plans are to sell Triumph in the three initial markets for 
the next 90 days and then expand distribution to other park 
of Texas and other states. 

A pack of 20 smokes, similar in $ize to standard (85 mm.) 
cigarets, will retail for 40 cents. 



Shriber Haberkom* Campbell LeVett 


Grant Advertising’s Chicago office is the agency. 

Bravo Smokes, which was organized in 1965, owns patents 
for curing processes that convert lettuce leaves into fiber 
suitable for smoking. ■« 

WEDNESDAY’S other news: 

• William Cooper & Nephews, marketer of pet food and ani¬ 
mal health products, assigned its advertising account to the 
Chicago office of Don Kemper Co. 

• Alberto-Culver Co. is shipping a new spray-on deodorant, 
called Light Touch, into nationwide distribution. J. Waiter 
Thompson Co. is the agency. 

• Paul W. Campbell was named Midwest district sales 
manager for Union Tank Car Co.’s tank car division. James 
J. Haberkom was appointed to Campbell’s former post as 
manager of marketing services for the division. 



BRIEFS. Don Hockstew, recently with Foote, Cone A 
Belding, will rejoin Tatham-Laird & Kudner next week as a 
TV producer. . . . Patricia Stevens assigned its advertising 
account to Target Associates, a division of Idea. The agency 
will handle the firm’s finishing school, career college, em¬ 
ployment agency and modeling unit ... Birthday greetings 
Thursday to adman Gene Staley. ..; Frank H. Carpenter, VP 
and a director of Jann & Kelley, newspaper representatives, 
is retiring Oct. 1 after 30 years with the firm. ... Hal 
Shriber, director of public relations of McCall’s also was 
named promotion director of the magazine. >' > - 

Seen in Lousiville. A billboard message for Oerters 92 beer 
(a local brew): “The Thirst Smasher.” Copy too much like 
Falstaffs The Thirst Slaker” which is no creative gem itself. 

PEOPLE: William F. Buysse Jr. promoted to Midwestern 
district sales manager for printing papers, Olin. Mathieson 
Chemical Corp.’s Ecusta Paper division. . . . Gerald J. 
Krauser joined Needham; Harper & Steers as an art super¬ 
visor. . . . Frank V. LeVett named manager of sales promo¬ 
tion and merchandising, Simoniz Co. . . . Donald V. Caldwell 
appointed marketing director, FansteePs electrometals di¬ 
vision-Mace Cole elected an assistant VP, Baird & Warn¬ 

er. .. . Donald Sanders joined Point-of-Sale Research CO., as 
an account executive. . . . Nicholas Ciarfalia named Midwest 
regional sales manager, Toshiba America’s Toscal division. . 
. . Tom Wilson joined Rink Wells & Associates as a research 
analyst. . ., . . 

Ayer wins Marcor account 

The Chicago office of N. W. Ayer & Son wilH handle the 
advertising account of Marcor, the proposed parent of Mont¬ 
gomery Ward & Co. and Container Corp. of America, it was 
learned. The account is expected to involve advertising pri¬ 
marily to the financial community. Ayer also is agency for 
Container. 

The Daily News also learned that Ayer, Edward H. Weiss A 
Co. and Grant Advertising have been selected as finalists for 
a corporate advertising program planned by Montgomery 
Ward for next year. The campaign will involve magazines. 
Ward’s has been screening a number of New York and Chi¬ 
cago agencies for the assignment. 
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Source: https://www.industrydocuments.ucsf.edu/d9cs/rjjkOOOO n v ^ ' 



